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Rum Sweet Ruym,
when ah cal| yuh. ..

When Bob Marley asked us to
“emancipate our minds from
mental slavery” (Redemption
Song), it was in reference to

our collective condition as
ex-colonial peoples whose
conceptions of ourselves, whose
tastes and attitudes were formed

and given to us by outside
others,

Colonialism produces in the colonial subject
2 sense of inferiority, a sense that theirs is
"eVer quite good enough and that they can-
e Measure up to the colonisers. We un-
i(:iuezs:lofn ingly look up to the master, even for
and ho ourselves. These habits of th'e mind
jects :/ahrt are bred into the ex-colonial sub-

© continue to look to the departed

Mas .
o ters for approval in a wide variety of ar-

These ‘truths’ apply even to the choice of
our different forms of food, drink and rec-
reation. In the case of rum, for example,
that very Caribbean of beverages, it has
long been invested with the stain of infe-
riority, certainly in comparison with other
popularly consumed, imported beverages
such as whisky or Scotch whisky, and lately
spirits such as brandy, vodka, tequila and
wines. Perhaps it is because of its humble
origins and the fact that it is widely iden-
tified as the beverage of poor and the
masses and is consumed in those dens of
Caribbean iniquity, the local rum shop, that
rum has been so negatively stereotyped.
Because also of the fact that rum is a b.y-
product of sugar cane, which is not indig-
enous to the Caribbean and which is syn-
onymous with slavery and indentureship,
colonial domination, racism, harsh manual
labour and even sin, it has always had tz
struggle for acceptzbilit)j. The .so-calli

‘demon rum’ that is assocmte?d w:th. pubdn':
drunkenness, pirates (those old brigands

of adventures of the high seas) and lower
class others, who operate outside the pale
of what is socially respectable and accept-
able, all conspire to label rum and those
who enjoy the seductive allure of its tastes
and smells brigands themselves.

This is a heavy legacy that Richard Seale

has sought personally to combat as man-

aging director of R. L. Seale & Company

Limited, owner of the Foursquare Rum

Distillery in Barbados. “The mistake rum
producers have made,” he told me, “was
that they have not traditionally taken
pride in their product. They have permit-
ted the consumer to dictate the standards
and quality of their product.” Compar-
ing rum to Scotch whiskies, blended and
single malt, Richard is at pains to detail
the various qualities and flavours that the
consumer has come to identify as satisfy-
ing their personal tastes. Thus, connois-
seurs of blended Scotch whiskies are as
familiar with the unique differences among
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Johnnie Walker Blue Green, Gold, Black and
Red, as they are with the distincuve flavours
and bouquets of single malt scotches such as
Glenfiddich, Glenmorangie or an Abelour If
it is not the consumers of these spirits who

the manufacturers what they want, Rich-
ard asks, why then should the manufactur-
ers of rum permit rum drinkers to do so?
In passing, | ask the reader to note too the
class connotations and distinctions between
the terms ‘connoisseur’ and 'drinker’ the one
suggesting refinement and the other hinting
at crudeness, perhaps even vulgarity. The pro-
ducers and sellers of rum have traditionally
had an eye more to the market and to maxi-
mizing volume of sales, to the production and
export of bulk rums, and in the process they
have neglected to concern themselves with
the production of a truly refined product. In
other words, with inconsistent standards and
qualities, they have allowed their product to
be dictated by the consumer or by a mar-
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ket mentality in which more is better and

cheaper better yet

Richard Seale is adamant that. like the
Scotch whisky or brandy markets, stan-
dards for rum production must be by
the producer and manufacturer The latter
ought not blindly to pursue profit by any
means, but to ke pride in their prod
uce. It ought not to be a race t sell as
much quantity as possible, but to produce
a quality product in which the producer
can take personal pride Speaking with the
pride and dedication of a master crafts-
man, Richard refuses to accept his product
as inferior or to have it measured by some
arbitrary standard set by brandy, eg “this
is a good rum made in the tradition of
brandy making”, for he sees rum produced
in the finest traditions as being on par with
the finest brandies. Bearing in mind the
competition from other spirits, he seems

to play on the well-known chall,
holds that “anything you

better, | can almost hear him saying
thing you can do, | can do at Jeas
as well”. Thus, in the same way tha
other Richard, Hennessy in this cas
given us CognacVS (Very Specia
VSOP (Very Superior Old Pale
gnac XO (Extra Old), Hansche
Cockspur fame has offered us 2
VSOR (Very Superior Old Rare) and
Richard, Seale in this case, offers us the
exquisite Doorly’s XO

Cognac
nd Co.

What these producers are say:

the brandy and whisky compet

to the rum drinkers, is that they to
connoisseurs, albeit of rum; they
sophisticated and discriminat

taste, for their beverage of choic

as complex and amusing in its taste as any
brandy or whisky. In other words, r

drinkers could justifiably feel themselves
gqual to consumers of other fine spirits So
if General Motors could have their C

Jac brand used as a synonym for top quality
as in 'the Cadillac of home builders’, or 'the
Cadillac of sailboats’, and if the Champagne
region of France could have their v.;v\v:
brands accepted as being synonymous wi
the very best quality. Canada Dry, for ex
ample, calls its ginger ale the Champagne of
soft drinks’, so too rum connoisseurs ought
to be able to boast that their preferred bev
erage, rum, is the Cadillac of spirits

But this will only happen when rum produc
ers are able to set the standards of what

how they
marketed
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Images. Rum making at Fou

Distillery, Barbados

promptu tour of the factory or in ¢

formal setting of one of his seminars ¢
production A mathemaucian by tr

with a flair for chemistry, he s e knowl
edgeably and confidently to m the chemi-
cal sophisticauon of today’s rum operations
as he deuailed the process by which t

of lower pressure distillation and reduced
temperatures can avoid the triggerng of
certain unsavory chemical reactions and y
wanted by-products that can result from too
high temperatures, while at the same time
stabilizing the otherwise volatile alcohol in
the stills

After spending a couple hours with Richard
Seale and savouring his wonderfully informed
passion for rum making and blending | came
away with an even deeper appreciation for
my spirit of choice. Now | can hold my head
high when | engage my presumptious whisky-
and brandy-drinking friends who loved to
laud it over me. But that is now all in the

past. For not only did | learn about chemistry

and physics and how rum 1s made, but more

ortantly Richard taught me that | too am

ted and discriminating in my appre-

cation of rum sweet rum, and why when it
alls me, | am bound to come!
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